
30-DAY
PRIVATE SCHOOL

MARKETING
TEMPLATE

A DAY-BY-DAY ROADMAP TO ATTRACT
MORE PARENTS, ENQUIRIES, AND

ADMISSIONS



Branding is about developing and
expressing a distinct set of values
that represent your character as a
brand, what the consumer may
expect from you, the quality of
your goods, your ethics, and what
you stand for, rather than just your
logo, name, or slogan. Simply said,
strong branding fosters trust. The
more information we have about
your brand upfront, the more likely
we are to trust, engage with, and
eventually buy your fantastic
product or service.

This comprehensive e-book will
assist you in developing your brand
identity.

Why This Matters



Show up where parents are
searching (Google, social,
WhatsApp)

Build trust before they walk
through your gates

Turn interest into actual school
tours and admissions

This 30-day plan is designed to
help you:

You do not need a big team. You do not
need a big budget. You need consistency
and the right actions, done daily.



Commit 30–45 minutes per day (or
assign to a staff member).

Do one task per day. By Day 30, you will
see visible progress.

Keep repeating the cycle every quarter
to keep enquiries steady.

HOW TO USE THIS TEMPLATE



YOUR 30-DAY PLAN
GOLDEN MARKERS



BUILD A STRONG
FOUNDATION

WEEK-1



GOOGLE BUSINESS PROFILE

DAY-1

Claim your school’s Google
profile (or verify it if already

listed). Add your correct name,
phone, address, and website.



PHOTOS THAT BUILD TRUST

DAY-2

Upload 5 fresh, authentic
photos: classrooms,

playground, library, teachers
with students. Parents want to

see the environment.



TELL YOUR STORY IN 50 WORDS

DAY-3

Write a short description for
your profile: “We are a

[curriculum] private school in
[city], focused on

[values/strengths]. Parents
choose us for [unique

advantage].”



COLLECT 3 PARENT REVIEWS

DAY-4

Call three happy parents and
personally ask them to leave a
Google review. New reviews
push you up in searches and

reassure new parents.



REFRESH YOUR FACEBOOK PAGE

DAY-5

Upload a new cover photo and
post: “Why parents trust us - in

their own words.” Share one
strong testimonial.



WEBSITE CHECK

DAY-6

Is your phone number and
enquiry form visible on top of

every page? If not, fix it
immediately. Every extra click

loses parents.



PRINCIPAL’S VIDEO WELCOME

DAY-7

Record a 1-minute video from
your Principal: “Welcome to
[School Name]. Here’s why

families love being part of our
school.” Post it on social media.



BUILD TRUST WITH
PARENTS

WEEK-2



HELPFUL BLOG POST

DAY-8

Upload a blog titled: “5 Things
Parents Should Look for in a

Good School.” Keep it simple,
useful, and written for parents.



BEHIND-THE-SCENES PHOTOS

DAY-9

Share 3 photos: teachers
preparing lessons, library hour,

sports practice. Parents love
seeing real moments.



EMAIL YOUR PARENT LIST

DAY-10

Send an email to your database:
“Join us for our Open House on

[date]. Meet teachers, see
facilities, ask questions.



WHATSAPP BROADCAST LIST

DAY-11

Create a list of prospective
parents. Share updates,

reminders, and admissions info
directly.



PARENT TESTIMONIAL VIDEO

DAY-12

Record one parent sharing their
positive experience. Authentic

videos work better than
polished brochures.



FAQS ON WEBSITE

DAY-13

Add a section: “Admission
Process, Fees, Curriculum,

Safety.” Clear answers reduce
hesitation and calls.



MEET THE TEACHERS POST

DAY-14

Highlight your teachers. Post
short bios and photos: “Meet

Mrs. [Name], our science
teacher for Class 8.



DRIVE ENQUIRIES

WEEK-3



START A FACEBOOK AD

DAY-15

Run a small ad campaign
targeting parents within 5–10

km of your school. Daily
budget: ₹300–₹500. Objective:

website visits.



LANDING PAGE FOR ADMISSIONS

DAY-16

Create a simple page:
“Admissions Open for 2025 –
Book a School Tour.” Add a
short form (Name, Phone,

Child’s Age)



INSTAGRAM CAROUSEL

DAY-17

Post “A Day in the Life of a
Student at [School Name]” with

5–6 photos from morning
assembly to activities.



ADD WHATSAPP BUTTON

DAY-18

Make it easy for parents to
message you directly from your

website and Facebook page.



FOLLOW-UP EMAIL

DAY-19

Send an email to enquiries: “3
Reasons Parents Choose
[School Name].” Simple,

parent-focused, with a link to
book a visit.



FACILITIES VIDEO

DAY-20

Upload a 30-second reel
showing classrooms, labs,
library, sports ground. No

background music needed - just
clean, real footage.



SHARE A STUDENT ACHIEVEMENT

DAY-21

Post about an alum or current
student: awards, competitions,
or unique projects. This shows
outcomes, not just promises.



SCALE AND MEASURE

WEEK-4



TRACK ENQUIRIES

DAY-22

Check: How many calls,
WhatsApp messages, and forms
came in? Start a simple sheet to

track weekly.



PARENT STORY POST

DAY-23

Feature a family with a quote:
“We chose [School] because…”

Real parent voices build
confidence.



RUN A GOOGLE AD

DAY-24

Target “Best school in [city]
admissions open.” Daily budget:
₹500. Appear at the top when

parents search.



ACTIVITY VIDEO POST

DAY-25

Record students during music,
art, or robotics. Show that your
school is more than academics.



3 MORE GOOGLE REVIEWS

DAY-26

Request more parent reviews.
More reviews = higher visibility

+ instant trust.



DEADLINE REMINDER POST

DAY-27

Post: “Admissions for 2025
close on [date]. Book your

school tour today.” Add clear
contact details.



EMAIL REMINDER

DAY-28

Send an email to prospects:
“Admissions closing soon –

limited seats available.” Add
urgency.



LIVE Q&A SESSION

DAY-29

Go live on Facebook or
Instagram for 20 minutes.

Answer parent questions about
curriculum, admissions, fees.



REVIEW & PLAN

DAY-30

Sit with your team. List:

How many enquiries came in?
Which post/ad worked best?
What will we double down on

next month?



Your school will show up higher in local
Google searches

Parents will see new, consistent, trust-
building content

You’ll have a system for enquiries, not
just word-of-mouth

Admissions calls and school tours will
increase

WHAT YOU’LL ACHIEVE IN 30
DAYS



This plan works if you stick with it. But if
you want faster results, done
professionally:

👉 Book a Free School Marketing Audit
with Golden Markers.

We will audit your online presence, show
you where you’re losing parents online,
and give you a clear roadmap to fix it.

YOUR NEXT STEP

SCHEDULE MY FREE AUDIT 

https://wa.me/917011769758
https://wa.me/917011769758

